SMEsforFOOD is an EU funded initiative to promote the
at participation of SMEs in the new instruments within

Thematic Priority 5 “Food Quality & Safety” of the Sixth

Can We Offer Framework Programme.

you as an SME?

Partners

Austria
Belgium
Cyprus

The Czech Republic

Denmark

France

BIT

BEA

Talos

TCASCR

DAC

Actia

Anvar (coordinator)
HLP Développement
INRA

Greece ETAT S.A. Opportunities
Hungary HSTF
Israel ISERD
Italy APRE
The Netherlands Senter
Organisations are considered to be SMEs* when they: Poland IFTR-PA
Portugal GRICES
¢ are legal entities with less than 250 employees, Spain AZTI
and Switzerland Euresearch
e have either an annual turnover of less than Turkey TUBITAK
€ 40 million or an annual balance sheet below
€27 million Information
EL |

e areindependent -ie not 25% or more owned by
organisations which are not SMEs

* This definition may change as from 1st January 2005

o

Website  http://www.smesforfood.org
E-mail infoldsmesforfood.org

National Contact

Put Sticker HERE




Introduction

The EU-funded Specific Support Action
SMEsforFOOD is dedicated to promote
over a period of three years (2004-
2006) the participation of SMEs in large

in Euro _ _
scale European research projects i.e.

Integrated Projects (IP) and Networks Ifwe knOW What you want,
W

Io:f Excelle.nce (NoE]) in the sector of e knOW What to IOOk for!
ood Quality and Safety.

Are you s
in a large Europe

The European Commission recognises the
to find suitah importance of SMEs in the dissemination,
demonstration or application of research
results.

Therefore, 15% of the overall budget of
the 6th Framework Research Programme
is foreseen to be allocated to SMEs.

Within the Thematic priority 5 : “Food
Quality & Safety” with a total budget
of 685 million €, 100 million € should
be reserved for SMEs.

YES

Should you wish to take partinto a large
EU research project you need to find the
appropriate project and the appropriate
partners in order to meet:

- your objectives (short, medium or long
term),

SMEstorFOOD oo -
can offer you
just that! q
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